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An iconic
history.

An Inspiring
future.



Industrial design
for Goldcard
AEFITEN TGt

Michael Schmidt, C2D: ,,Our vision for Goldcard was to design products with
personality that create high recognition through clear coding in terms of form
language, graphics, and the brand color blue as an accent.

A design that works internationally and which transports and communicates
the Goldcard/Tancy Brand and its high quality in terms of user-friendly and
digital know-how.”

Goldcard/Tancy is one of the leading companies in the world of gas flow measurement
products and the industry leader in China. loT supported, user-friendly devices, which
e.g. transmit real-time data for gas metering services and applications, are especially
worth mentioning.

The project partnership between Goldcard/Tancy and code2design started with a work-
shop, which was conducted together with the management and the team members in
order to achieve a common understanding of the brand, to specify the project goals and
to deepen the necessary approach. The concrete working process started with a CID
concept for a guideline product line (UMF] and was then extended from this project to all
other product lines of intelligent gas meter family. (Learn more about our C2D holistic
innovation and design process on page 31.

The general project goals are:

e New Corporate-Industrial-Design language (CID) for GOLDCARD/TANCY smart
meter and smart flow meter

e Brand positioning through industrial design, taking into account the brand values
and philosophy of Goldcard/Tancy

e Capture and analyze target groups and relevant scenarios

e Premium look and feel that fits well into relevant scenarios, taking into account the
latest design trends

e User-friendly interface
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The outstanding criteria

for the design of Goldcard
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loT services
(big data)
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PRODUCT =g

stable and robust
under any conditions
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unique, high recognition
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powerful, high performance
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trust worth and reliable
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friendly (userinter-) face
Ry (FBR) RE

9,

fair and secure
(easy billling and payment)
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smart

services
for supplier
and end user
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The world of Goldcard
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Smartgas
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Smart water
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Smart Solution
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Smart Domenstic meter
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The product world of Tancy
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Ultrasonic

Flow Meter (UFM)

BERRELT
High pressure UFM

Low pressure UFM

BEBERRETT
BEBERRET

Control
Valve

P )

Mechanical Meter

+ Diagnostics
R =12 Y

Rotary Meter (incl. EVC)
Turbine Meter (incl. EVC)
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M 1ISSIOoN State me ntS An important part of our design process is the visualization BN I ENEEA BN D BEEMAIEREE X AR
and description of the brand values and core statements on == b RENER R DB ST bR, X EBYT
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tributes to a clear understanding by all parties and team
members involved.

iconic design 0
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High Pressure UFM
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The first product line designed by Michael Schmidt
and his C2D team was the high pressure smart gas
meter (UFM) for Tancy - a powerful, high-quality and
robust product family for onshore and offshore use.
The total product range goes from DN 80 to DN 600.

Schmidt and his team have succeeded in creating a
design that appears more friendly and more inviting
than competing products. This conveys confidence, re-
liability and security.

FIE TR - FE&AF (Michael Schmidt) FthBIC2DEIBAIZITHEY
B—RTREENKERITHSEEERET (UFM), XZE
—AIEERAN, SmE, BEIMA, &M Tk EAE LB &
5o 2 BB SRSEE AMDN 80EIDN 600.

FaE S At BIEIPA R e S H — M B R R F~mE
ks, BERS IHENRIT. ZIRITHEATELD, RAISEMNZ

2%,

DN 100

DN 200

NN



GENETIC DESIGN CODE
OF THE BRAND
TANCY / GOLDCARD

EFMXEERED

The Tancy's unique pattern of performance and their
brand strategy is very important for us.

We have a holistic approach on all our design projects.
We try to extract the genetic code of the brand Tancy
(such as confidence in the technologies, reliability and
best performance).

The genetic design code reflects the brand’s qualities
and strength.

RERFHRIEIN N H AR SRS I PEFE EE,
HANVEFTE T IE SPECR A BR IS H 5. ATIRER
' XAE” mhE RV E RS (FIIX R ARBE D, AR
EIERR) o

XM ERAE RN T MR @K o

Iconic Design
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Innovative, iconic design
BT, fR IR

We create an iconic design language
for this first product family. An unique
design with personality that generates
high recognition. And a design which is
both powerful and robust.
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Recognizable, unmistakable
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Friendly Design

REFHERIT

User-friendly design
AP &RiFiRit

The transmitter with user-friendly design is to provide
a good user experience.

For better UX: not only the display functions but also
the design appearance together with the angled front
give end-users a clear, intuitive and reliable experi-

ence.
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Futuristic Design

oIt

Futuristic character
AR BT

According to the Tancy's brand values we created a product
family (consisting of a common transmitter head on dif-
ferent sizes of meter bodies) with a futuristic and friendly
character.
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Strong and powerful body
REMEHERNS &

We communicate the perception of brand values:

superior quality and robust appearance through the design.
It combines straight lines with defined sharp edges and
overstretched surfaces. It shows a strong powerful char-
acter and also brings robustness/stability, confidence and

reliability to the product.
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Dynamic Design

bt giany

Dynamic, emotional charakter
R aINER IR

In order to give the transmitter with the friendly
face more dynamic, we featured large curved
surfaces and waistlines with pronounced precise
edges. These lines and shapes create a dynamic

character so that the body looks more muscular.
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Utrasonic sensor
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Low Pressure UFM
BEEERRELT

In the next step, the successfully developed and imple-
mented Corporate Industrial Design (CID) from the High-
Pressure UMF project was applied to another product line
of Goldcard/Tancy.

The target groups and application scenarios of the Low-
Pressure Line differ from the High-Pressure Line in the
following points:

o for medium-sized companies, such as industrial
plants, factories, and public utilities

o sizes from DN 50 to DN 200

o more favorable market price

o distribution market Asia
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DN 50

DN 100
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Corporate Industrial Design

The brand messages are implemented with other formal elements
and codes. Nevertheless, the low-pressure design is unique. It has
an outstanding, characteristic design language across the entire
product range. The material of the meter body and the transmitter
head is aluminum and the design simplifies the production and is
therefore cheaper. The color-coding remains the same.
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User experience
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operate with pen
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open the waterproof cover with card
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Rotary Gas Meter
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Differentiation to Utrasonic

X5 B R

Strict separation of product lines
R DB msk

Clearly defined positioning of the product lines with sensor measure-
ment technology and the product lines that measure mechanically.

For the success of the Tancy brand in the field of gas flow meters, it
Is essential to separate the product lines with different measurement
technology in terms of design.

On one hand the premium products with innovative sensor measure-
ment technology (UMF] and on the other hand the product lines with
conventional, mechanical meters. Only in this way can the brand
achieve the necessary credibility in both product areas.
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EVC & Diagnose device

EIENFNIZRIY

In terms of product design, this means that despite the defined, common brand mes-
sages, there is a clear difference in the design language and even a different color
coding.

The electronic gas volume corrector (EVC]) takes the incoming pulse signal from the
mechanical turbine and rotary meter. It also records the local pressure and tempera-
ture to calculate the standard (Corrected volume) of gas that has passed through the
gas flow meter. So, the entire IT intelligence (including payment device NFC) of the
product is within the EVC and the Diagnostic Device. That's why the color is white.
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Cabel management

L EIE

Cabel management

The overall design is less progressive (then
the design of the smart meters), but very
robust and compact. Great attention was
paid to an “integrated” cable management,
as all connecting cables run externally.

BASITRATIEAAN L B EERETTBviRiT)
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Pressure sensor
[EH{ExE
temperature sensor
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Multiple installation options
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Bracket of turbine meter
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components of turbine
+ rotary meter

[IEREREITZER

Diagnose device
ZHTY

EVC
(AIRMELEN

Index head
THEsF kL
Pressure sensor
mEERER

oil pump

R
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EVC
FRELIEN

Bracket

EES

Basic meter

Bx

Index head

THER Rk

Oil inspection window
EINsE
Oil filling or drain hole
JEHO
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code2design

The design studio codeZdesign with his founder Michael
Schmidt are a byword for innovative design and product con-
cepts. Michael Schmidt’s projects are based on the core belief
that design is a strategically important element in the suc-
cessful market positioning of a brand.

C2D is an multidisciplinary team of professional designers
and experts from various fields. The core studio team consists
of 4 senior and junior designers - project teams are also sup-
ported by external consultants and freelancers. This proven
organizational structure and work methodology enables us to
manage projects in an efficient and flexible manner, whilst fa-
cilitating extensive knowledge transfer.

In addition to more than 50 international design awards, C2D
was honoured in 2011 with the Aqua Cultura Prize for his
achievements in the world of bathroom culture.

%It T{FZ=Ecode2designMaIRIZE AMichael  SchmidtE2eIFTig1T
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.Our holistic design approach is the only way
to unlock future value and emotional impact
that makes a successful product.” Michael Schmidt

Holistic Design

A. Holistic design approach

At code?design, we have spent many years developing and refining our design and innovation develop-
ment process with the aim of creating a special quality.

We firmly believe that a holistic approach with a 360-degree view on design projects is the only way to
unlock the future value and emotional impact that makes a successful product.

B. Our method: 4D = code2success

The specific 4D methodology designed and used by code?design is one of the key ingredients in our
code to success.

1D_code2desire: every successful product is based on the analysis of trends, needs, and the market.
2D_codeZ2devise: the strategic thought process: Innovation and ideation plus innovation assessment.
3D_code2develop: the constructive dialogue: C.I.A.D.-supported interdisciplinary development pro-
cess with our customer.

4D_code2design: the emotional dimension: Our designs tell a story - first content than form, requir-
ing both a wealth of ideas and quality of implementation.

C. Innovation Development

Our team approaches the innovation and design process from a holistic perspective: company
brands and products are evaluated in terms of relevant markets, target groups, design, technology,
materials and current trends.

In this way innovation strategies are created that provide our clients with new impulses for evelop-
ment, enabling them to tap into new and promising market potential. Workshops held together with
management, staff and external experts combine expertise, increase the acceptance of new goals
and the changes required to achieve them.

D. form follows content

Perfect functionality and intuitive use are the natural starting point for our designs, with a multitude
of other perspectives also flowing into the process. In this way we create design solutions that at-
tract the product users for far longer and designs that awaken emotions.

Products that are expressive, yet maintain their depth and their multifaceted fascination. Products
that build brand strategy with an aesthetic appearance encompassing a wealth of significance:
form follows content.
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Holistic Design
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BB I 7E 14D = code2 success
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